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WEB STRATEGIST • USER EXPERIENCE CONSULTANT

C O N TA C T  I N F O

(480) 370-0194
shayne@stiltzmedia.com

H O M E  O F F I C E 

117 Mearleaf Place
Holly Springs, NC 27540
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SHAYNE REMPEL

I design delightful digital onboarding experiences to 
improve customer satisfaction, loyalty, and retention.

H I ,  M Y  N A M E  I S

S O C I A L  L I N K S

LinkedIn
Twitter

https://www.linkedin.com/in/shayne-rempel/
https://twitter.com/stiltzmedia


U X  A S S E S S M E N T S
U S E R  F L O W S  & 

W I R E F R A M E S
U S A B I L I T Y 

T E S T I N G
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UX  F O CUS  ARE A S

I make websites, apps, and digital communication systems 
delightful through data-driven, human-centered design. 

I critically analyze the end-to-end 
user experience of digital products. 

By creating customer journey maps 
and comparing them to actual 
customer experiences, I identify 
pain points, usability issues, and 
dark UX patterns that contribute 
to user confusion, frustration, drop-
offs, and lost opportunities.

I use remote testing platforms 
to construct tests, source 
participants, test and validate 
concepts, and iteratively improve 
product designs and functionality.  

By analyzing usability test 
results, screen recordings, and 
analytics data, I synthesize key 
insights for executives and deliver  
actionable recommendations. 

I design detailed process maps, 
user flows, and wireframe layouts 
to align copywriters, designers, and 
developers on the purpose and 
intention of refined designs. 

I use research findings and target 
audience survey responses to create 
detailed content wireframes that 
satisfy business objectives and user 
expectations.



SWAPSTOP

M U L T I - M O D A L  A P P  D E S I G N

IDEATION • RESEARCH • WIREFRAME/PROTOTYPE DESIGN •  

USABILITY TESTING

Click on a logo below to view the project. S
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PROJEC TS

U X  C O N S U L T I N G

CONSULTING • RESEARCH • SITEMAP • COPY WRITING • 

RESPONSIVE WEBSITE DESIGN • EXECUTIVE PRESENTATION 

D I G I T A L  S Y S T E M  S E L E C T I O N

CONSULTING • RESEARCH • LEAD DIGITAL STRATEGY • USER FLOW MAPS • COPY 

WRITING • HIGH FIDELITY DESIGN • MARKETING AUTOMATION

The Expat Calculator 
 For freelancers with clients across borders

P R O D U C T  D E S I G N  &  T E S T I N G

IDEATION • RESEARCH • MVP FEATURE SELECTION • WIREFRAMES •  

USABILITY TESTING • PROTOTYPE DESIGN
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OVERVIE W

W H A T  I S  Q U A N T U S  C A P I T A L ?

Quantus Capital is a boutique consulting firm that helps 
early-stage tech startup founders prepare for funding rounds, 
bring on investors, and scale to profitability.

W H A T  M A K E S  I T  U N I Q U E ?

Quantus Capital needed a new website to attract early stage 
startup founders, specifically tech, SaaS, and IoT startups. The 
new site needed to focus less on the company’s services and 
more on addressing the client’s needs.

R O L E S  &  R E S P O N S I B I L I T I E S

CONSULTING • RESEARCH • SITEMAP • COPY WRITING • 

RESPONSIVE WEBSITE DESIGN • PRESENTATION 

C H A L L E N G E S :

Little awareness among 
startup founders of what the 
company’s core offering is. 
Budget constraints did not 
allow for surveying of the 
target audience.

O P P O R T U N I T I E S :

Competitor sites felt “big 
box”, non-personal, sales-y, 
busy, and overwhelming. 
Stakeholders could not give 
much guidance and relied 
heavily on my expertise.



P R O C E S S

D I S C O V E R

D E S I G N

P R E S E N T

Understand business needs and user 
challenges.

Understand logical groupings for users. Differentiate the brand by designing a solution 
that puts the user first.

Research alternative solutions users are already 
aware of.
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C O N S U L T

D E S I G N P R E S E N T

R E S E A R C H

S
H

A
Y

N
E

 
R

E
M

P
E

L

5

U
X

 
D

E
S

I
G

N
E

R

QUANT US  C APITAL

Design a company website targeting tech-savvy entrepreneurs, 
promoting financial consulting services to get funded and scale.



P R O C E S S

D I S C O V E R

D E S I G N

P R E S E N T

2

1 C O N S U L T I N G

M A R K E T  R E S E A R C H

I researched competitors to find brand positioning opportutnities or 
an underserved segment of the audience.

Assessing the copy, design, menu structure, and digital visibility of 
competitor sites allowed me to design a differentiated website with a 
unique brand promise.

I focused the project team on the business objectives and  users needs 
first, instead of focusing purely on UI, features, process, profits, and 
tasks from the get-go.

Stakeholder interviews challenged industry experts to look at 
their project from an outsider’s point of view and explain business 
objectives without using jargon.
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QUANT US  C APITAL



P R O C E S S

D I S C O V E R

D E S I G N

P R E S E N T

G E T F U N D E D

S C A L E  YO U R  S TA RT U P

S U C C E S S  S TO R I E S

R E S O U R C E S

F O R  I N V E S TO R S PA RT N E R  W I T H  U SS E R V I C E S  F O R  F O U N D E R S A B O U T

F O R  I N V E S TO R S PA RT N E R  W I T H  U SS E R V I C E S  F O R  F O U N D E R S A B O U T

Startup Services
Interim CFO

Scalability Consulting

Mergers & Acquisitions

Raising Capital

INTERIM CFO

Financial Expertise & 
Scalable Solutions 

That Simply Cost Less.

What Can an Interim CFO Do
For Your Company?

Scale your startup with an

Build the financial foundation your 
company needs to grow without the 
expense of a full-time CFO. 
Our flexible and customized Interim CFO engagements give you 
as-needed access to an expert Chief Financial Officer to solve the 
problem at hand and cost-effectively scale. 

An affordable and valuable alternative to hiring a full-time Chief 
Financial Officer, the Quantus Capital team gives early-stage tech, 
SaaS, and IoT companies a competitive advantage to finding funding, 
systematizing, hiring, and developing a sustainable growth model.

CFOs don’t have to be the 
highest-paid partner of the firm. 

Hiring an Interim CFO lets you keep 
your full equity stake and bring in 
experienced talent to quickly solve 
the problem at hand. 

When is the right time to hire a 
Chief Financial Officer?

• When you need capital to grow
• When your product demand is 
skyrocketing and you can’t keep up
• When your profit margins are 
declining
• When your revenues are stagnant

Request a Meeting

Request a Meeting with Quantus Capital

PRICE FOR PROFITABILITY
Assess the company’s operations, 

financials, and market competition to 
determine profitable pricing.

PLAN FOR THE FUTURE
Validate, update, or create investment 

allocation plans to boost investor 
confidence and lead your team after our 

job is done.

RUN THE NUMBERS
Assess financial losses and gains to 

identify inefficiencies, develop valuations 
and projections, and help your company 

adapt to scale.

TAKE CARE OF PAYMENTS
Automate back office accounting, 
invoicing, and payroll procedures.

RAISE CAPITAL
Prepare no-nonsense pitch decks that 

get the job done.

BACK TO
TOP

© Copyright 2018. Quantus Capital, Inc. All Rights Reserved.

The Startup Scaling Solution
That Simply Costs Less. PHOENIX, ARIZONA

LOCATION

chris@quantus-capital.com 480.850.6555

CONTACT

Website Designed by Stiltz Media

I designed the wireframes and 
launch version of the website.

I designed a unique yet logical 
sitemap for easy navigation & 
presented rationale to client.

I used a card sorting exercise 
to determine a logical site 

structure.

D E S I G N
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QUANT US  C APITAL



P R O C E S S

D I S C O V E R

D E S I G N

P R E S E N T “
4 E X E C U T I V E  P R E S E N T A T I O N

In the First Look Presentation 
meeting, I walked through each 
page with the project owner, 
explaining key design decisions 
and the purpose(s) of each page.

After discussing design rationale, I 
asked for their first impressions of 
the site as a whole.

I gave the client 2 weeks to review 
the completed design internally. 
We then discussed desired revisions 
prior to launch.

I am loving what I see. We don’t 
need to change much at all. You 
really captured what we were 
going for and put our clients 
front and center. 
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https://quantus-capital.com

QUANT US  C APITAL

https://quantus-capital.com
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OVERVIE W

W H A T  I S  P C A ?

PCA is a credit repair and debt settlement company 
offering many diversified financial products and services to 
individuals with poor credit.

W H A T  M A K E S  I T  U N I Q U E ?

There are three core branches of PCA, each targeting a 
unique audience. PCA is able to offer so many diversified 
financial products through multiple affiliate partnerships.  

R O L E S  &  R E S P O N S I B I L I T I E S

CONSULTING • RESEARCH • LEAD DIGITAL STRATEGIST 

USER FLOW MAPS • COPY WRITING • HIGH FIDELITY 

DESIGN • MARKETING AUTOMATION • TEAM LEAD

C H A L L E N G E S :

Affiliate partners each use 
their own process/systems, 
making a consistent brand 
experience and marketing 
automation challenging.

O P P O R T U N I T I E S :

Many competitor websites 
are untrustworthy and offer 
a poor user experience. 
Marketing automation can 
keep the brand image unified.



P R O C E S S

D I S C O V E R

D E S I G N

I M P L E M E N T

Understand business needs and user 
expectations.

Select new third-party systems and integration 
tools.

Lead marketing/design team through 
implementation

Create onboarding user flow, addressing issues 
with the current state.
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C O N S U L T

S E L E C T 
S Y S T E M S

L E A D 
E X E C U T I O N

D E S I G N  
U S E R  F L O W S
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PERFEC T  CREDIT  AGAIN

Design a checkout flow for a new service offering, integrating 
multiple third-party systems while maintaining brand consistency.



P R O C E S S

D I S C O V E R

D E S I G N

I M P L E M E N T

1 C O N S U L T I N G

Working closely with the stakeholders involved in the onboarding 
process, I made a list of criteria the automated onboarding system 
needed to make the project a worthwhile investment.

I also identified budget constraints as a primary limitation to 
consider when designing the solution. I educated stakeholders about 
the importance of brand consistency to establish trust with users. 
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PERFEC T  CREDIT  AGAIN



P R O C E S S

D I S C O V E R

D E S I G N

I M P L E M E N T

2 D E S I G N  U S E R  F L O W S

The design could not assume a one-size-fits-all approach to payment 
and needed to give users options for payment plans, billing dates, 
payment methods, etc. Separate user flows were designed for each 
scenario.
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PERFEC T  CREDIT  AGAIN



P R O C E S S

D I S C O V E R

D E S I G N

I M P L E M E N T

3 S E L E C T  S Y S T E M S

I facilitated the implementation of the new onboarding system by 
keeping the marketing team, platform vendor, and branding design 
unified throughout the digital onboarding experience.
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PERFEC T  CREDIT  AGAIN

With a clear understanding of the business objectives and user goals, 
I researched suitable vendors and third party platforms that would 
make integration easy (to save on development costs) and had an 
intuitive, mobile-friendly UI to help the target audience complete their 
onboarding. 

4 L E A D  E X E C U T I O N
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SWAPSTOP

OVERVIE W

W H A T  I S  S W A P S T O P ?

Swapstop is three integrated apps that remove the time-
consuming aspect of searching for the perfect buyer, seller, 
or retailer of secondhand items. Each app is designed for a 
specific user, but all integrate flawlessly.

W H A T  M A K E S  I T  U N I Q U E ?

The mobile experience was created to be most useful to 
buyers, the tablet experience to be most useful to sellers, 
and the desktop experience for advertisers and companies.

R O L E S  &  R E S P O N S I B I L I T I E S

IDEATION • RESEARCH • SCREEN FLOWS • WIREFRAMES • 

USABILITY TESTING • REFINEMENT • PROTOTYPE

C H A L L E N G E S :

Keeping the distinct 
intentions of each user in 
mind for a specific device, 
while making the platform 
useful on all devices.

O P P O R T U N I T I E S :

This was before LetGo, 
OfferUp, etc. had really 
become popular. The idea 
was novel at the time. No 
competitor eliminates the 
need for search.



P R O C E S S

I D E A T I O N

W I R E F R A M E S

T E S T I N G

P R O T O T Y P E S

Assume the app uses GPS to help connect local buyers and sellers.

Empathize with the users and understand 
their unique goals for using each app. 

Understand user pain points and confusion to 
improve design. 

Design a realistic experience of the app on 
multiple devices.

Design low fidelity wireframes to gather user 
feedback and make design improvements.
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I D E A T I O N

U S A B I L I T Y 
T E S T I N G P R O T O T Y P E S

W I R E F R A M E S

Design a system of integrated mobile, tablet, and desktop apps that 
help people buy and sell secondhand items without wasting hours 
scrolling and searching. 
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S WAP S TOP



P R O C E S S

I D E A T I O N

W I R E F R A M E S

T E S T I N G

P R O T O T Y P E S

C O M P E T I T I V E  R E S E A R C H

Exploring competitor products that users were already familiar with 
helped me  identify opportunities to differentiate this system of apps.
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P R O C E S S

I D E A T I O N

W I R E F R A M E S

T E S T I N G

P R O T O T Y P E S

P R O T O - P E R S O N A S

The mobile, tablet, and desktop apps were each designed with a 
unique user’s needs in mind.

Sandy (Seller of Secondhand Items)
Device Type: iPad

Needs to accomplish: Sell her antique furniture 

Needs to Experience: Safe and secure transaction & pick up 

Laura (Wayfair PPC Advertising Specialist)
Device Type: Desktop Computer at Work

Needs to accomplish: Promote products to likely customers 

Needs to Experience: Quick ad creation and accurate targeting

June (Buyer of Secondhand Items) 
Device Type: iPhone

Needs to accomplish: Finding affordable local antique furniture  

Needs to Experience: Finding furniture requires almost no effort 
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P R O C E S S

I D E A T I O N

W I R E F R A M E S

T E S T I N G

P R O T O T Y P E S

S C R E E N S  &  F E A T U R E S

Exploring user needs, device affordances, and features brought up 
additional questions and issues early in the development process.
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C O N S I D E R A T I O N S :

Social like Venmo?

Need to add friends?

Is it dangerous?

What security settings do mobile 
users need?

Will ads fund the platform?

S WAP S TOP



P R O C E S S

I D E A T I O N

W I R E F R A M E S

T E S T I N G

P R O T O T Y P E S

W I R E F R A M E S

Designing low fidelity screens allowed me to test basic functionality 
for each app, before getting carried away with the detailed UI design.
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P R O C E S S

I D E A T I O N

W I R E F R A M E S

T E S T I N G

P R O T O T Y P E S

U S A B I L I T Y  T E S T S

R E F I N E M E N T S

Asking users to perform unique tasks on each device ensured the 
primary user goals for that device were easily achievable.

Moved buttons and 
changed interface 
layouts to make it 
more intuitive and 
easy to navigate.

S
H

A
Y

N
E

 
R

E
M

P
E

L

2 0

U
X

 
D

E
S

I
G

N
E

R

S WAP S TOP



P R O C E S S

I D E A T I O N

W I R E F R A M E S

T E S T I N G

P R O T O T Y P E S

P R O T O T Y P E S

Medium fidelity prototypes illustrated a realistic and differentiated 
user experience for each device.
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The Expat Calculator 
 For freelancers with clients across borders

OVERVIE W

W H A T  I S  T H E  E X P A T 

C A L C U L A T O R ?

A calculator app for freelancers working with clients (and 
currencies) around the globe. This app helps freelancers 
easily calculate costs and get paid the correct amount of 
money in their home currency.

W H A T  M A K E S  I T  U N I Q U E ?

This app helps freelancers adjust their prices for different 
currencies or pay foreign contractors. The Expat Calculator 
integrates up-to-date currency exchange rates for more 
than 100 currencies worldwide.

R O L E S  &  R E S P O N S I B I L I T I E S

IDEATION • RESEARCH • PERSONA DEVELOPMENT • MVP 

FEATURE SELECTION • WIREFRAMES • USABILITY TESTING • 

PROTOTYPE

C H A L L E N G E S :

Calculating using multiple 
currencies. Staying 
differentiated enough from 
other currency conversion 
apps.

O P P O R T U N I T I E S :

Not many apps are both a 
calculator and a currency 
converter. Allow integrations 
to enhance features.



P R O C E S S

R E S E A R C H

W I R E F R A M E S

T E S T I N G

P R O T O T Y P E S

Empathize with the user and understand their 
needs to determine product viability. 

Understand user pain points and confusion to 
improve design. 

Design interactive prototype mockups to be 
used for further testing and development.

Design low fidelity wireframes and screen 
flows for testing.
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U S E R 
R E S E A R C H

U S A B I L I T Y 
T E S T I N G P R O T O T Y P E S

W I R E F R A M E S

Design a calculator app that allows freelancers to calculate project 
costs and adjust prices for different currencies.
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P R O C E S S

R E S E A R C H

W I R E F R A M E S

T E S T I N G

P R O T O T Y P E S

U S E R  R E S E A R C H :  P E R S O N A S

This product idea was inspired by my own challenges with pricing 
design projects for my agency while working with clients and 
contractors around the world. In a global economy, pricing and 
payments can be complex, so I designed a solution to make foreign 
currency calculation fast, accurate, and easy on the go.

I drew from many of my own experiences when brainstorming the 
feature set, but tested my designs with other related users.

Jason Sears
Graphic Designer

Currently freelancing and traveling the globe as a 

digital nomad.

Needs to do: Send invoices to clients in their home 

currency and make sure he gets paid the correct US 

Dollar equivalent.

Needs to feel: Fairly compensated, sure of the 

accuracy of exchange rates before quoting/invoicing.
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P R O C E S S

R E S E A R C H

W I R E F R A M E S

T E S T I N G

P R O T O T Y P E S

C O M P E T I T I V E  R E S E A R C H

Exploring competitor products that users were already familiar with 
helped me  identify opportunities to differentiate this app.
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P R O C E S S

R E S E A R C H

W I R E F R A M E S

T E S T I N G

P R O T O T Y P E S

W I R E F R A M E  S K E T C H E S

Designing low fidelity screens allowed me to test basic functionality 
for each app, before getting carried away with the detailed UI design.

Exploring menu 
interactions and 
placement.

Exploring payment 
and invoice 
integrations.

Sketching out the key 
screens for usability 
testing. I intended the 
app to be an all-in-one 
solution for invoicing, 
but later discovered I 
would need to remove 
this capability for the 
launch version.
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P R O C E S S

R E S E A R C H

W I R E F R A M E S

T E S T I N G

P R O T O T Y P E S

U S A B I L I T Y  T E S T S

The usability tests showed me that there were several confusing 
elements in the first iteration of my design. It became clear I needed 
to narrow my audience and simplify the UI for the next iteration.

I used my personas to eliminate all non-essential elements of the 
design; only keeping those features that helped the user quickly 
convert currencies.

Will it be about simplicity, recreation, curiosity, and easy access, or will 
it be an essential business tool for freelancers with integrated payment 

systems and accounting software?

S
H

A
Y

N
E

 
R

E
M

P
E

L

2 7

U
X

 
D

E
S

I
G

N
E

R

E XPAT  C ALCUL ATOR



P R O C E S S

R E S E A R C H

W I R E F R A M E S

T E S T I N G

P R O T O T Y P E S

P R O T O T Y P E S

Narrowing in on the specific problems I was trying to help users 
solve and the specific users I was designing for made several critical 
decisions crystal clear. 

The MVP version eliminated many of the originally planned 
features, but kept a focus on the target user by allowing third-party 
integration capabilities.
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SHAYNE REMPEL

I design delightful digital onboarding experiences to 
improve customer satisfaction, loyalty, and retention.
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Twitter

https://www.linkedin.com/in/shayne-rempel/
https://twitter.com/stiltzmedia

